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Many Canadians Would Like to See Restrictions on Abortion Procedures

visioncritical.com
A significant number of Canadians would support changes to the country’s
status-quo on the subject of abortion, a new Angus Reid Public Opinion poll
has found.

Poll shows that majority of Canadians believe that provincial governments
should provide more information about options to abortion

thesignalhill.com
A new poll by Angus Reid Public Opinion reveals a desperate need for
education about many important aspects of abortion in Canada, says Yvonne
Douma, Executive Director of Signal Hill, a Canadian human rights
organization dedicated to educating the public about vital life issues. ... ...

Silence on Abortion's Link to Breast Cancer Suspect

By Susan Martinuk calgaryherald.com

For the past 15 years, there's been a growing controversy over the link
between induced abortion and increased risk of breast cancer. But few
Canadian women would know the details that may be germane to
dramatically reducing their risk of breast cancer. And fewer still would know
that a key researcher at the National Cancer Institute has now reversed her
position and stated that abortion is a significant factor in raising the risk of
breast cancer. ... ...

Our Story

Signal Hill Conference
Participation

In January Signal Hill participated in
‘Missions Fest 2010,” a conference of
local and global service organizations
focusing on humanitarian efforts.
Competing for space due to the 2010
Olympic Games, this conference was
held in a different venue and date
than in years past. As our first year of
participation we were excited to have
the opportunity to share with all
conference goers and other
organizations the exciting and unique
work of Signal Hill. To help us reach
our goal of 1 Million Canadians who
support our vision and mission, many
participants became Registered
Associates, further growing this
exciting new program. While the
booth was being manned by staff and
volunteers, our Executive Director
and members of our Board had the
opportunity to network with leaders in
the nonprofit sector, continuing the
momentum of excitement behind
Signal Hill's fresh approach. Signal
Hill is looking forward to our future
participation in this and other events
for the general public.

What's in Our Life Kit

'Take Control. Informed Choice' Campaign

+ TAKE CONTROL

INFORMED CHOICE

e — The ‘Take Control. Informed Choice’
campaign empowers women to seek out the information they need to make a
life-affirming choice. Before a woman makes a decision about her pregnancy,
she has a right to accurate, up-to-date information about her pregnancy and
her health with compassionate support and understanding. We believe that
women who are given sufficient time and information on all of their options
make decisions that they do not often regret. Signal Hill makes sure that this
information and support is available to them.

Through this campaign we want to encourage women to think through their
options and ensure that they are not pressured or coerced in any fashion. We
want to emphasize that she has options and there are people who can help.
Women deserve to have all of the facts -something many are not receiving.
Through high quality and professionally produced televisions ads, compelling
internet media and creative outdoor advertising, Signal Hill delivers accurate
and constructive information on life issues supporting Canadians in making
informed, healthy and life-valuing decisions.

Vital Connections

Love Life Photo Contest

T Signal Hill has launched a photo
contest and we need YOUR help to spread the word! The Love Life Photo
Contest invites applicants to submit photos that will help us spread life-
affirming information to those who need it most. The winning image will
prominently appear with special recognition of its photographer on the front of
Signal Hill's Annual Report which will be read by thousands of British
Columbians in print and online. The winning applicant will also win a $250.00
cash prize!

We communicate vital information through our print materials, creative media
and our comprehensive website. With the use of high quality images, women
and families are drawn to our resources and website and ultimately to the
vital information published there. That is why Signal Hill is looking for life-
affirming images that celebrate life from beginning to end and all seasons in
between. The winning image will be selected based on quality and relevance
to Signal Hill messaging.

The Love Life Photo Contest is being promoted through Signal Hill’s
Facebook Group. This initiative will increase our Facebook Group
membership and ultimately increase traffic to our life-valuing website. We
would like to encourage you, our friends and partners, to help promote this
contest. If you have any friends and family that enjoy photography, invite
them to join our Facebook group by sending them this link:
www.facebook.com/home.php?#!/event.php?eid=271386702689&index=1 . If
you aren’t already a part of Signal Hill's Facebook Group, we want you to join
as well! Just click on the blue link above and choose to join our group. It is an
excellent way to keep in touch and find about the media & networking
initiatives of Signal Hill.

Signal Hill's Love Life Photo Contest begins January 26th, 2010 and closes
March 15th, 2010.
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